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4.1 THE ROLE OF DISTRIBUTION IN THE SUPPLY CHAIN

g :f)}'.srr.f!m-r'i})}:ij refers to the steps taken to move and store a product from the supplier stage to a customer stage in the
supply chain Distribution occurs between every pair of stages in the supply chain. Raw materials and components
are moved from suppliers to manufacturers, whereas finished products are moved from the manufacturer to the end
consumer. Distribution is a key driver of the overall profitability of a firm because it affects both the supply chain
cost and the customer value directly. In the apparel retail industry, distribution impacts (including its influence on

markdowns and lost sales) about 35 percent of the revenue. In India, the outbound distribution cost of cement is
about 30 percent of the cost of producing and selling it.
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