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The Supply Chain Management in the Cooperating Electronic Commerce Environment
YIN Jing
(Chongqing Institute of Technology, Chongqing, 400054, China)
Abstract; It is important for enterprises to establish long—term and persistent competition predominance in
the competitive market environment. Cooperation is the business management mode and consists with the idea
of supply chain management. It introduces the concept of the supply chain management and cooperating elec-
tronic commerce, analyzes the effect and the function of the supply chain in the cooperating electronic com-
merce environment, illustrates the cooperating electronic commerce platform.

Key words; Cooperating Electronic Commerce; Supply Chain; Supply Chain M anagement
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Inspiration from Supply Chain Management in Japan Automobile Manufactory
HUANG Ha', XU Yan®
(1. Japan Aichi College, Japan Aichi, 470—0195)

(2. Nanjing University of Aeronautics and Astronautics, Jiangsu Nanjing, 210016, China)
Abstract: Around automobile manufactory in China and Japan, it investigates and compares kanban manage-
ment methods in Toyota and Isuzu. The construction of supply chain management should be different betw een
two factories for same products manufacture. This is because every factory has its own experience and charac-
teristic. The paper puts forward some suggests for home automobile manufactory.

Key words: Kanban; Supply Chain Management and Construction; Product Feature; Automobile M anufactory



